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E-commerce is a highly relevant field for almost all types of companies. However, the ecommerce approaches
and strategies applied by companies differ strongly depending on the respective firm context (e.g., in terms of in-
dustry, types of customers, types of products). In this seminar, students analyze the specific e-commerce strat-
egy of a selected firm. In doing so, they evaluate the strategies’ current and future potential and make suggesti-
ons for improvements and for addressing future trends. Furthermore, each lecture session will contain short pre-
sentations where the students (in groups) will either apply selected lecture topics to real-world business cases
or present the core aspects of research articles dealing with e-commerce topics in general.

Intended learning outcomes

This class enables students to gain insights into real-life e-commerce strategies and to train their abilities in as-
sessing business strategies.

Courses (type, number of weekly contact hours, language — if other than German)

V() +0(@2)
Module taught in: English

Method of assessment (type, scope, language — if other than German, examination offered — if not every semester, information on whether
module is creditable for bonus)

a) written examination (approx. 60 to 120 minutes) or
b) term paper (15 to 20 pages)

Language of assessment: English

creditable for bonus

Allocation of places

Number of places: 15.

WA:

Should the number of applications exceed the number of available places, places will be allocated as follows:
(1) Students who already have successfully completed courses offered by the supervising chair will be given pre-
ferential consideration.

a. Among applicants with the same number of successfully completed modules, places will be allocated accor-
ding to the total number of ECTS credits achieved in the corresponding modules.

b. When places are allocated in accordance with b) and the number of applications exceeds the number of
available places, places will be allocated according to the average grade of assessments taken in the correspon-
ding courses.

c. Among applicants with the same average grade, places will be allocated by lot.

(2) Any remaining places are available to students who have not yet successfully completed any courses of the
supervising chair. The selection is made according to study progress (number of semesters); among applicants
with the same number of semesters, places will be allocated by lot. A waiting list will be maintained and places
re-allocated as they become available.

Additional information

Workload

150 h
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Teaching cycle

Teaching cycle: summer semester

Referred to in LPO | (examination regulations for teaching-degree programmes)

Module appears in

Master's degree (1 major) Management (2024)

Master's degree (1 major) Information Systems (2024)
Master's degree (1 major) International Economic Policy (2024)
Master's degree (1 major) Economathematics (2024)
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